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Riley Awards $518,827 for Click It or Ticket Media Blitz

MONTGOMERY—Gov. Bob Riley has awarded two grants totaling $518,827 to the Alabama Film Office to produce and direct a statewide media campaign for the Click It or Ticket highway safety program.


Through Click It or Ticket, local law enforcement agencies increase enforcement of the state’s safety belt laws by conducting public safety checkpoints.  The campaign is designed to reduce traffic-related deaths and injuries on Alabama’s roadways by increasing seat belt and child restraint usage.

“When seat belts are used properly, they save lives and can help prevent serious injuries  when crashes occur,” Riley said.  “I join with Alabama law enforcement officers in urging drivers and passengers to always use their seat belts.”

Alabama’s seat belt law authorizes police officers to issue tickets for failure to buckle up.  Organizers of the 2004 campaign say their goal is to increase safety belt use and decrease the number of citations written at traffic checkpoints.   Based on data compiled by the Department of Public Health, 77.4 percent of drivers used seat belts last year.

Riley awarded the grant from funds made available to the state by the National Highway Traffic Safety Administration.  He has designated the Alabama Department of Economic and Community Affairs to administer the grant.  ADECA director John Harrison notified Neal Wade, director of the Alabama Development Office, that the grant had been approved.
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