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Riley Awards Grant to Encourage Alabamians to Buckle Up
MONTGOMERY—Gov. Bob Riley has awarded a $500,000 grant for a media campaign encouraging Alabamians to follow the law and protect themselves by wearing their seat belts. 
The Alabama Film Office will use the grant to produce radio and television ads, billboards, brochures and a Web site touting the advantages of seat belts and child restraints. The announcements coincide with Alabama’s participation in the National Highway Traffic Safety Administration’s “Click It or Ticket” campaign in late May. 
“Seat belts are proven to save lives and greatly reduce the risk of injury in a vehicle crash,” Riley said. “This public awareness campaign will urge drivers to protect themselves as well as their children and other passengers by ensuring that everyone buckles up.”
Through “Click It or Ticket,” local law enforcement agencies emphasize enforcement of the state’s seat belt laws by conducting safety checkpoints. 
Surveys conducted at the conclusion of the 2007 “Click It or Ticket” campaign indicated that 82.3 percent of Alabamians buckled up. A portion of the media campaign will focus on male drivers ages 18-34, who are less likely than other drivers to wear seat belts, according to University of Alabama’s Critical Analysis Reporting Environment Research and Development Lab. The CARE Lab creates an annual project report for “Click It or Ticket.”


Riley awarded the grant from funds made available to the state by the NHTSA. The 
Alabama Department of Economic and Community Affairs is administering the award.
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