[image: image1.jpg]




      For Immediate Release:








Contact:
      Tuesday, May 8, 2007








Mike Presley












Larry Childers













(334) 242-5525

Riley Says Obeying Seat Belt Law Will Save Lives
MONTGOMERY—Gov. Bob Riley has awarded three grants totaling $804,244 for a media campaign to encourage Alabama drivers to follow the law and protect themselves by wearing their seat belts.

The grants to the Alabama Film Office are being used to produce video, audio and written advertisements touting the advantages of seat belts. The announcements coincide with the state’s participation in the National Highway Traffic Safety Administration’s “Click It or Ticket” and “Buckle Up in Your Truck” seat-belt awareness campaigns in late May. 

 
“Seat belts are proven to save lives and greatly reduce the chance of serious injury in vehicle crashes,” Riley said. “Last year, 82.9 percent of state motorists were buckling up, but we can improve that number and save more lives with the help of this public awareness campaign.”
While the state seat-belt usage rate continues to improve, male drivers of pickups–especially those who live in rural areas–are less likely than other drivers to wear seat belts, according to the 2006 “Click It or Ticket” Project Report compiled by the University of Alabama’s Critical Analysis Reporting Environment Research and Development Lab. Explanations for not wearing seat belts range from a strong sense of independence to believing they are less likely than other drivers to be involved in a crash. 
Through “Click It or Ticket” and “Buckle Up in Your Truck,” local law enforcement agencies emphasize enforcement of the state’s seat belt laws by conducting safety checkpoints. The campaigns are designed to reduce traffic-related deaths and injuries by increased seat belt use. 

Riley awarded the grants from funds made available to Alabama by the NHTSA. The Alabama Department of Economic and Community Affairs is administering the awards. Linda Swann of the Film Office is managing the advertising campaign.  
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